Worldwide feedback

Progressio is the new name of the Catholic Institute for International Relations a charity with a worldwide reach.

Their approach combines advocacy work to secure equitable policies with the strengthening of community-based organisations that represent the interests of the poor and improve their quality of life. Through their country programmes they place experienced professionals to share their skills with partners in 11 countries.

The advocacy work is focused on three themes: effective governance and participation, HIV and AIDS and sustainable environment. 

Progressio has more than 2,000 members around the world who receive a quarterly magazine, invitations to conferences and discounts on new publications.
By using the Media Proof Quick OnLine service, Progressio are able to upload their cuttings, tag them appropriately, identify and organise the key messages and know the value of the PR they are generating at any time. They are currently reviewing Media Proof’s  i-news service to ensure they are seeing and using all the Progressio PR coverage wherever it comes from – print or online.

“Media Proof are always there to give us advice about how we can make the most of the software and are the most friendly service providers we deal with! Media Proof has helped us to track our coverage internationally and to know who's reading about us.  It has also given us a way of putting all this into hard figures that are well presented, easy to understand and often full of positive surprises.”

Esther Trewinnard, Progressio

